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The Citizen is a locally-owned weekly 
newspaper, established in March 2007. 
7000 copies are distributed free every 
Thursday, throughout Carrboro, Chapel 
Hill, Hillsborough Pittsboro and Saxapahaw. 
The Citizen delivers your advertising 
message to one of the South’s most vibrant 
communities.
MILL is a monthly publication of 
The Citizen, covering the arts, music, 
literature, food & dining, and other ways 
we enjoy ourselves in and around Carrboro. 
Mill is inserted into the full run of The 
Citizen (7000 copies) at the beginning of 
each month.

DISTRIBUTION
The Citizen is distributed free in racks. 
Current press run (as of January 2012) is 
7000. About 6000 papers are racked each 
week in and around downtown Carrboro 
(zip 27510) and Chapel Hill (27514 / 27516 / 
27517.) The remaining papers are distributed 
in and around Hillsborough (27278), 
Pittsboro (27312) and Saxapahaw (27340.) 
More detailed distribution information is 
available from our Advertising Director at 
919-942-2100 or  ads@carrborocitizen.com.
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PhOTO By KeN MOORe

The bud of the umbrella magnolia looks like a spear.

There’s still tim
e for 

winter botany

I 
tagged along with a friend last 

weekend in his search to re-

discover a favorite very early 

spring wildflower. Along the 

way, he came to an abrupt 

halt, admiring a single long, 

smooth bud, appearing like a 

spear tip. he immediately recog-

nized it as the deciduous umbrel-

la magnolia, Magnolia tripetela. 

you may spot it down along 

your favor creek or river path. 

Remember its location, because 

you will want to go back in the 

middle of spring to admire the 

large leaves clustered at the ends 

of the branches like an umbrella. 

The flowers are often missed 

because of the freshly emerged 

foliage of other trees all around. 

So, in spite of early signs of 

spring, we still have several 

weeks to practice winter botany. 

I have a favorite memory of a 

summer botanical survey in the 

early 1970s. I was assisted by a 

young couple who had taken a 

basic plant identification class. I 

noticed the young woman was 

carefully pulling all the leaves 

from a twig in her hand. her 

response to my obvious inquiry 

was: “I have to get rid of all 

these confusing leaves because I 

learned to identify plants in the 

winter.” She was serious and, 

furthermore, once she had the 

twig in hand, bare of leaves, she 

was able to identify it.

And so it is that plants can 

often be easily identified in the 

winter. 
Striking contrasts of bark 

and shapes of trees are obvious 

identifying features. Less often 

appreciated are the buds.

See  fLOra  PAGe 10

fLORA By Ken Moore

Citizen wins six nC press awards

The Carrboro Citizen won six awards including two first-place 

awards in the 2008 North Carolina Press Association’s News, Edi-

torial and Photojournalism contest.

The awards are to be presented tonight at the press association 

banquet in Cary. 

Contributing editor Taylor Sisk won first place for “A few mo-

ments with Beulah,” which profiled longtime Carrboro resident 

Beulah Hackney. Sisk also won first place in the News Enterprise 

reporting category for a series on environmental justice issues that 

focused on the Rogers Road neighborhood. He won second place 

in News Enterprise Reporting for the Breakdown series, which ex-

amined the local effects of the state’s mental health care crisis.

In photojournalism, Isaac Sandlin won second place in the Gen-

eral News Photography category for his photograph of the candle-

light vigil on campus following the death of Eve Carson.

Citizen editor Kirk Ross received a third-place 

award for the paper’s editorial page and shared a 

third-place award for General Excellence In Newspa-

per Web Sites with Michelle Langston, Lucy Butcher 

and Jack Carley.

Citizen publisher Robert Dickson said he was 

pleased to see the paper recognized for its jour-

nalism.
“Our staff has worked hard to bring high-qual-

ity journalism to our community. It’s great to see 

them rewarded for their efforts,” he said. 

Founded in 2007 and accepted into the press 

association a year later, this is the first year the 

newspaper was eligible to enter the contest.

— Staff Reports
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campus
mourns
Arrest comes a week

after Carson’s death

by Kirk ross & emily burns

Staff Writers

In the 
recorded his-
tory of this 
community, 
few stories have 
been sadder.

With barely 
a week having 
passed since 
the murder of 
Student Body 
President
Eve Marie Carson, emotions are still 

raw; and as campus gears up after its 

spring break, there will be time again 

on Tuesday to remember a bright and 

personable student leader whose life 

ended violently near the intersection 

of Hillcrest Drive and Hillcrest Circle 

in the early-morning hours of Wednes-

day, March 5.
Police said Carson, an Athens, 

Georgia native who came to Carolina 

as a Morehead-Cain scholar, was shot 

multiple times, including at least once 

in the head. Days into the investigation, 

police released photos of two “persons 

of interest” seen using Carson’s ATM 

card and driving what appears to be 

her 2005 Toyota Highlander.

Yesterday (Wednesday), Durham 

police arrested and transferred into 

Chapel Hill Police custody Demario 

James Atwater, 21, who was charged 

with first-degree murder in the case. 

Police also issued a warrant for Law-

rence Alvin Lovett Jr., 17, whom they 

believe to be the man seen driving 

Carson’s vehicle in an ATM surveil-

lance video. Lovett, who has also been 

charged with first-degree murder, had 

not been apprehended at press time and 

is the target of an intense manhunt.

SEE  CARSON  PAGE ?
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PHOTO by kEN MOORE

Harbinger of spring: flowers of Hepatica

        up and going out and abroad

ReCeNTly . . .

by Valarie Schwartz

At first it seemed to her Dogwood Acres neighbors 

that Marianne Principe was an assistance dog train-

er, as they were seen walking each morning. Usually 

the first with a greeting to others walking along, she 

clearly had her sight, though the beautiful Golden Re-

triever, with its harness and “Do Not Pet” sign, was 

obviously an assistance dog.
Assistance dog, indeed — “Journey” has been as-

sisting Principe with her balance since going to live 

with her in October 2006, providing her with stability 

since her equilibrium was suddenly robbed in January 

2005. 
“It happened in an instant,” Principe said. She was 

fine one second and the next she was so dizzy she had 

to lie down — and ever since, she has not been able to 

get up without severe dizziness. She frequently must 

keep her eyes closed during conversations to control 

the vertigo and nausea that sweep through her body 

as the result of an infection-damaged vestibular nerve. 

The only way to correct it is through a risky, low-suc-

cess-rate surgery. 
She stumbled upon the treatment that has brought 

her back a life — getting Journey.

“They thought I’d have a typical recovery after one 

year of physical therapy,” Principe said of the diagnosis 

of vestibular neuronitis. After a year, she was no bet-

ter, and as she continued therapy a new test became 

available that indicated she had experienced all the re-

covery she would have. “In most cases, the other nerve 

compensates for the damaged one, but that didn’t 

happen. What’s left of the damaged nerve sends out 

erroneous, distorted messages that confuse the brain.” 

It leaves her spinning and nauseated. 

She may seem familiar to many after working for 

12 years as the nutrition department buyer at Whole 

Foods. She tried to continue her job there, which was 

also the center of her social life, but it was more than 

she could handle. 
Life became PT, and when she could watch with

SEE  ReCeNTly	PAGE 5

PHOTO by ISAAC SANdLIN

Freshmen Julie Ivey (left) and Caitlin Hughes at last week’s candlelight vigil for Eve Carson. 

Marking the 
emergence of spring

you have to take care to 

avoid stepping on the He-

paticas when you approach 

the bench to sit and enjoy 

the sights and sounds along 

New Hope Creek at the old mill 

site. It’s springtime on Triangle Land 

Conservancy’s Johnston Mill Nature 

Preserve; Hepaticas and other spring 

wildflowers are emerging. 

Johnston Mill Nature Preserve 

is just one of several that Triangle 

Land Conservancy (TLC) manages 

throughout Chatham, durham, 

Johnston, Lee, Orange and Wake 

counties. It is well worth your inves-

tigating the website, www.tlc-nc.org, 

for site descriptions and a schedule 

of seasonal interpretive walking and 

canoe excursions in these preserves.

The 296-acre Johnston Mill Na-

ture Preserve is my favorite because 

it has so many diverse habitats and 

there are some really interesting 

botanical features there. Those 

Hepaticas are one of them. He-

patica americana, commonly called 

Liverleaf, usually occurs on mature 

forest slopes above the flood plain. 

Here in the Johnston tract, they 

are scattered among the carpets of 

Trout Lily, Erythronium americanum,

and Spring beauty, Claytonia virgi-

nica, on the low-lying areas border-

ing the creek. The traditional first 

sign of spring is the emergence of 

the Hepatica flower just above the 

forest leaf litter. The blue color of 

that flower is indescribable. When 

you spot the flowers, look for the 

three-lobed evergreen leaves, which 

turn deep burgundy before they 

decompose to make way for the 

new leaves.
Another spring harbinger, Spice-

bush, Lindera benzoin, is easy to spot 

throughout the flood plain; look for 

tiny lemon-yellow flowers on the 

bare branches of head-high shrubs. 

Those inconspicuous flowers pro-

duce brilliant red berry-like fruit in 

late summer.
A second interesting feature for 

me is the warty bark of Celtis laevi-

gata, commonly called Hackberry or 

Sugarberry. The smooth trunk of this 

tree is usually covered with wart-like 

corky growths, but a particular grove 

of trees near the old Johnston Mill 

SEE  FlORA  PAGE 12
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PHOTO by VALARIE SCHWARTZ

Marianne Principe has reclaimed her life with 

Journey’s help.

by robert n. eby

Chatham County Line

Reflecting the slowdown in the 

national economy, development in 

Chatham County, both residential 

and commercial, is stuttering. While 

some projects are still moving ahead, 

many have slowed down and a few 

have been abandoned. New residen-

tial building permits for Chatham 

County, including Pittsboro but 

not Cary, which had been averag-

ing 138 per quarter since the fourth 

quarter of 2004, dropped sharply in 

the fourth quarter of 2007, to only 

62. This is despite the fact that more 

than 10,000 home sites have been 

authorized.
The one exception is in Cary’s 

part of the county, where the Am-

berly development is moving ahead 

briskly. During the last half of 2007, 

Cary issued 198 permits for homes 

inside of Chatham County, while 

Chatham issued only 189 permits. 

Residential developers selling 

only land seem to be doing better 

than those who are selling both lots 

and homes. Chapel Ridge’s origi-

nal 660 lots, priced largely in the 

$100,000 to $150,000 range, are 

98 percent sold, according to Jens 

Hoeg, Bluegreen Corporation’s 

vice-president of sales. His efforts 

are now focused on selling lots in 

The Estates at Chapel Ridge, which 

was originally approved as The 

Woodlands, before being purchased 

by Bluegreen. According to Hoeg, 

those 170 lots should be sold within

the next 15 months.

SEE  CHATHAM		PAGE 7

downturn felt sharply by local homebuilders

[editor’s note: This is part of an 

ongoing Citizen series on how debt and 

mortgage problems and the slowdown in 

the economy are affecting local markets.]

by Kirk ross
Staff Writer

As the subprime mortgage crisis 

morphed into a debt crisis and led to 

a slowdown in housing markets across 

the country, many here were optimis-

tic that the area would once again be 

insulated from the fallout.
The dynamic of a growing univer-

sity, an attractive public school sys-

tem and a market that by nature has 

a good deal of turnover remains. But 

the optimism that the local market 

would ride out the storm unscathed 

has waned. Even the most upbeat 

realtors will acknowledge some pain. 

Many are leading sellers through what 

Weaver Street Market’s Gary Phillips 

describes as “reality therapy,” telling 

them to expect much more time on 

the market and a more modest assess-

ment of the return one can expect.

But while realtors and sellers are 

being hard hit, the worst of the impact 

is being felt by homebuilders, especial-

ly mid-sized builders who have been 

riding the housing boom in Chatham 

County (see article this page).

Nick Tennyson, executive vice pres-

ident of Home Builders Association of 

Durham, Orange and Chatham coun-

ties, said that the slowdown has cre-

ated a large inventory of homes. Spec 

house builders and builders who need 

to keep large crews busy are finding 

more and more of their cash tied up 

and are having to make large monthly 

payments on homes they’d hoped to 

have sold by now.
Making that worse, he said, is that 

the glut is being seen in larger homes. 

“How many people want something 

priced $750,000 to $800,000? The 

pool of buyers is 

SEE  HOUSiNG		PAGE 7

Development stutters in chatham county

Harrington navigates recession, sees mortgage lending increase

By MargOT C. LesTer

Staff Writer

 chapel hill  — With banks still 

sputtering after last year’s huge fed-

eral bail-out – including three bank 

failures already this year – it would 

be easy to think that all financial in-

stitutions are on the ropes. But one 

local lender is beating the odds with 

high reserves and a new branch on 

the way. To get the scoop, The Citi-

zen spoke with Larry Loeser, presi-

dent and CEO of Chapel Hill-based 

Harrington Bank, recently named 

2008 Large Business of the Year by 

the Chapel Hill-Carrboro Chamber 

of Commerce.

Q: You’re on the record as saying 

the bank is healthy and lending. How 

are you able to do that when so many 

others are being more guarded?

a: Part of it is we’re in a great 

community. Chapel Hill-Carrboro is 

unique. I don’t expect we’ll have any 

problems here because it’s such an eco-

nomically strong and pretty diverse, ec-

onomically speaking, community. The 

university and hospital provide strong 

anchors for employees and the school 

system is a major contributor to the eco-

nomic strength of the community. We 

will have problems – there’s no way we 

can be immune in an historic reces-

sion, but we won’t see them as much. 

Q: You’ve mentioned expanding 

into Cary. Is that still happening and 

if so, when?
a: Yes; at Hwy. 55 at High House 

Rd. But it’s gone slower than we would 

have liked because of zoning approv-

als. But we’re working with a developer 

partner who’s going as fast as they can. 

We could probably get that branch 

open early in 2010. That timing is fine 

with us since we opened two last year. 

We’re using the extra time to stabilize 

those new branches at MLK Boule-

vard. in Chapel Hill, and in north 

Raleigh in Falls River Towne Center, 

north of 540.

Q: Has your mortgage business 

slowed with the economy?

a: No. In our mortgage activ-

ity, we’ve seen a huge uptick because 

of declining rates. We’re busier than 

we’ve ever been, with 30-year mort-

gages under 5 percent. 

Q: How many foreclosures did the 

bank have in 2007 and 2008?

a: We’re in the secondary market 

and never participated in subprime 

mortgages of any sort. Our mortgages 

are to good, solid borrowers. Foreclo-

sures have not been an issue and won’t 

be for us.

Q: What’s your loan-loss reserve?

a: All banks have a loan-loss re-

serve. We started from scratch and are 

fairly new, so we reserve very heavily 

since we don’t have any loss experience 

to base on. We’re conservative. Our 

loss reserve by industry standards is 

extremely high – 1.65 percent of total 

loans. Any losses we have, we’re well 

reserved for. Historically, we have very 

few losses.
Q: Last month, BB&T announced 

decreased profits attributed to defaults 

by homebuilders and developers. How 

is Harrington faring?

a: We do lend to homebuilders 

and have some who are “on the ropes” 

because home sales have been slow 

for a good year and a half. Builders’ 

basic business model is to build and

See  HarringTOn PAGe 5

ellis resignation concerns community

By susan diCksOn

Staff Writer

The recent resignation of Chapel 

Hill High School Principal Jackie 

Ellis has sparked concern and spec-

ulation among some community 

members that the demands of the job 

prevent the school from maintaining 

a single principal for more than a 

couple of years. 

Ellis announced her resignation in 

late January, and will continue as prin-

cipal until March 20, after which she 

will serve as assistant superintendent 

for human resources in Durham Pub-

lic Schools. She has served as principal 

since 2007, and said that while she will 

miss Chapel Hill High, the job pre-

vented her from spending time with 

her family. 
“It’s probably one of the most dif-

ficult decisions, and yet at the same 

time one of the easiest decisions ... of 

course because it’s going to be much 

better for my family,” Ellis said. “I 

get my life back, and my family gets 

me back.

See  eLLis  PAGe 8

PhOTO By AVA BARLOW  

Brian T. rice, a barista at 
caffe Driade, measures out organic india elkhill estate coffee beans. Though Starbucks recently 

attributed declines in revenue customers’ changing buying patterns. But local coffee purveyors disagree, saying sales of joe 

and whole beans are steady. See land & Table on page 9.

foy pushes 

regional 

transit tax

By kirk rOss

Staff Writer

  chapel hill   — In his annual state 

of the town report, Chapel Hill Mayor 

Kevin Foy said the residents of the Tri-

angle have to be willing to show they’ll 

help pay for a regional public transit 

system as an important step in getting 

one built.
The region has grown and is in need 

of better public transit, he said, “for our 

economic health in the future, for our 

environmental health in the future and, 

frankly, for our sanity in the future, be-

cause we can’t continue to get on Inter-

state 40 to get around.”

Foy likened building a new transit 

infrastructure to the founding of Re-

search Triangle Park.

“The park is the product of a vision that 

a previous generation had and it has now 

grown to be the economic powerhouse of 

our region,” Foy said. “I think we need to 

take the same kind of bold steps.”

He called for residents of Orange, 

Durham and Wake counties to follow 

Charlotte’s lead and get behind a half-

cent sales tax. Showing a willingness to 

help pay for a new system will help to 

attract state and federal funding, which 

will cover the bulk of the cost.

Foy said Charlotte started planning 

for transit later than the Triangle but was 

able to open its regional light-rail system 

this year because a half-cent sales tax 

there gave the transit plans momentum. 

The General Assembly is considering a 

measure that would allow local govern-

ments in the Triangle to raise the sales 

tax to begin to pay for a new system.

See  COunCiL  PAGe 7

Board calls for public comment on anti-lingering ordinance

By susan diCksOn

Staff Writer

 carrBoro  — Following passion-

ate pleas from several residents, the 

Carrboro Board of Aldermen voted 

on Tuesday to schedule a public 

hearing regarding the anti-linger-

ing ordinance for the intersection 

of Davie and Jones Ferry roads.

The board approved an anti-

lingering ordinance for the inter-

section in November 2007 after 

residents of the surrounding neigh-

borhood complained of public 

consumption, public urination and 

garbage in the areas around the in-

tersection. 

Day laborers, many of them La-

tino, often gather at the intersection 

in hopes that contractors will come 

by and offer them work. The ordi-

nance prohibits waiting at the inter-

section from 11 a.m. until 5 a.m. 

Carrboro Police Chief Carolyn 

Hutchison said police had not ar-

rested anyone for disobeying the 

ordinance since it was put into 

place and recommended that the 

board keep the ordinance on the 

books. 
“It seems that people who 

previously lingered respect this 

law and comply with this law,” 

Hutchison said. “Police officers 

find themselves in fewer adver-

sarial situations.” 

However, residents have said 

people continue to gather at the 

intersection and cause problems. 

Others argue that the ordinance 

infringes on civil liberties. 

Emily Scarborough, a resident 

of Davie Road, said she had seen 

people urinate in her yard and also 

has had to clean up human feces 

from the yard. 

“We just want our property 

to be protected. We want to feel 

safe,” she said. “I find it really 

reprehensible that we have to deal 

with this.”
Board member Randee Haven-

O’Donnell said she has driven by 

the intersection several times re-

cently and seen people loitering 

in the area in the late afternoon.

See  OrdinanCe  PAGe 3

“It doesn’t encroach 

on civil liberties – 

it’s a preemptive strike 

on civil liberties.”

— STePheN deAR

Citizen
the carrboro

MILLA MonthLy Arts, MusIc And LIterAture pubLIcAtIon

of the cArrboro cItIzen voL. 2 + no. 5 + februAry 2009

Media Kit  2012



A MUST TO REACH THE CARRBORO/CHAPEL HILL MARKET
The Citizen saturates the Carrboro/Chapel Hill market, and is also distributed at 
select points in Hillsborough, Pittsboro, Saxapahaw and along major thoroughfares in 
between. As of January 2012 we have approximately 175 pick-up locations, and we 
add more every week. We are an absolute must for any advertiser who wants to reach 
Carrboro, Chapel Hill and the surrounding area.

COMMITMENT TO QUALITY
We at The Citizen take pride in what we do and are committed to the  
highest standards in community journalism, photography, editing, layout and 
production. We also strive to have the best-looking newsprint publication in the market; 
our print clarity and color registration are second to none.

LOCAL, LOCAL, LOCAL
The Citizen is locally owned and operated. We focus on Carrboro, Chapel Hill and the 
surrounding area, providing in-depth local coverage from within the community itself.

THE WEEKEND “TIP SHEET”
Area residents look to each Thursday’s Citizen, and the monthly issue of Mill, as a quick 
guide to what’s going on in town the coming weekend: music, arts, dining and culture. 
We’re essential for getting local families and couples out to your event.

WE’RE GROWING
Community newspapers across America are thriving. The Citizen began 
publication in March 2007, and we couldn’t be more pleased with the response. Our 
distribution has increased 40 % since then, and we continue to grow. Hundreds of 
businesses have advertised with us, and we hope you’ll consider doing the same.

ABOUT OUR COMMUNITY AND OUR READERS
Carrboro and Chapel Hill are home to the University of North Carolina and UNC 
Hospitals and are located just a few miles from Durham, Raleigh and Research Triangle 
Park. The towns of Hillsborough, Pittsboro and Saxapahaw are also nearby. 
Our community is part of one of the South’s most diverse and educated markets. 
But Carrboro/Chapel Hill is much more than just a university community; 
besides students, educators and administrators, our population consists of 
professionals, healthcare providers, blue-collar workers and retirees.

Our readers are active and engaged. They follow local news and events as well as food 
trends, music and the arts, and take part in civic affairs. They’re interested in politics 
and vote regularly. They tend to be highly educated and influential in the local business 
community. They are Internet-savvy and embrace technology, yet are still in touch with 
nature and environmental causes. Our newspaper serves a community that’s like a large 
urban area in a lot of ways, but like a small town in others. That balance is one of the 
primary reasons people from across the nation are drawn to our community.

Why advertise with us?
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   citizen advertising rates
Open Rate: $9.55 per column inch

VOLUME DISCOUNTS PER COLUMN INCH:

45” 90” 180” 300” 600” 1200” 2400”

13 weeks 8.65 8.30 8.00 7.70 7.40 7.10 -

26 weeks 8.95 8.65 8.30 8.00 7.70 7.40 7.10

52 weeks 9.25 8.95 8.65 8.30 8.00 7.70 7.40
 
Full page discount: $995 color / $875 bw

   COLOR Rates
Up to 25 column inches: add $45	26-75 column inches: add $90 
76 column inches and larger: add $130

   POLITICAL ADVERTISING 
All political advertising is at open rate ($9.55 per column inch) and must be paid in advance. 
Political ads must display the name of the individual or group authorizing the ad.

   ASSOCIATION RATE / NONPROFIT RATE 

$8.95 per column inch. Available to merchants’ associations, nonprofit organizations and 
public agencies.

   preprint insertionS
SINGLE SHEET: $60/m   4 PAGE: $80/m   10 PAGE: $100/m   18 PAGE: $120/m 
26 PAGE AND UP: Ask for quote.   Deadlines: space reservation 14 days out, materials 10 
days out. Materials must meet our technical requirements and should be shipped directly to 
our printer at 514 United Drive, Durham NC 27713.  Call us for more info on preprints.

   CLASSIFIED ADVERTISING
Classified liner ads are $5/week for the first 15 words and an additional 35 cents per word 
thereafter. A color photo adds $9/week. Other upgrades are available. Place your own ad 
online at carrborocitizen/com/classifieds or call us for assistance. Classified deadline is Tuesday 
prior to publication.

  mill advertising rates
Full $390	 1/2 $225	 1/4 $140	 1/8 $85	 1/16 $55

FREQUENCY RATES: 

3 Consecutive issues	 10% off	 6 Consecutive issues 15% off 
12 Consecutive issues	 20% off

COLOR:  For full or half page: add $90	 All other sizes: add $45

EFFECTIVE 1/1/2012 All rates are net (non-commissionable.)
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THE CITIZEN IS A SIX COLUMN BROADSHEET: 
Page Depth: 21 inches (126 picas) Ad depths in half inch increments

1 column = 1.833 in (11p)	 4 column = 7.708 in (46p3) 
2 column = 3.791 in (22p9)	 5 column = 9.667 in (58p) 
3 column = 5.75 in (34p6)	 6 column = 11.625 in (69p9)
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	 DESIGN SERVICES
We offer our ad design services to advertisers at no additional charge. We will design and 
typeset your ad, and provide you with a proof before publication. You may provide photos, 
logos, etc. for use in your ad. 

  	ADVERTISING Deadlines
CARRBORO CITIZEN: Ad Design and/or Revisions FRIDAY NOON; 
Space reservation MONDAY 5PM; Print Ready electronic files TUESDAY 5PM
MILL + TABs: Ad Design and/or Revisions THURSDAY NOON; 
Space reservation THURSDAY 5PM; Print Ready electronic files MONDAY 5PM

CITIZEN Common AD SIZES (OTHER SIZES AVAILABLE)

MILL AND TAB SECTION AD SIZES  requirements
File Format and set up:   
PDF Actual size live area, 
no crop marks 

Placed art @ 200 dpi 	

EMBED ALL FONTS
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ADVERTISING POLICIES
•	 All ads are subject to management approval and may be 

declined for any reason.

•	 Advertising must be paid for in advance unless credit has 
been approved by the publisher or advertising director. 
Billing is monthly, and credit terms are net 25 days. 
Credit may be revoked at any time. All political ads, 
ads for going-out-of-business sales, and ads placed by 
transient advertisers must be paid for in advance.

•	 Advertisers who fail to fulfill contracts 
will be re-billed at the rate earned. 
Those who exceed contracts will not be reimbursed for 
ads already billed; however, they may upgrade for the 
remainder of the contract period.

•	 Cancellations after deadline may be billed at 50% of 
applicable rate. Exceptions at publisher’s discretion only.

•	 Ads that resemble news copy must display the words 
“Paid Advertisement” and must 
be set in a typeface visibly different from that of the page 
on which they appear.

•	 Our liability for errors or omissions is limited to a 
“make-good” (or a credit, at publisher’s discretion) for the 
amount of space affected. 

•	 We will make every reasonable effort to accept last-
minute ads; however, advertisers who submit orders or 
materials after deadline are not guaranteed a proof. We 
are also not responsible for errors or omissions in ads 
submitted after deadline.

•	 Incorrect rates on insertion orders submitted to us will 
be considered clerical errors; order will be billed at the 
correct rate.

Contact Us:
ADVERTISING SALES 
& INFORMATION
Marty Cassady 
Advertising Director
919-942-2100 ext. 2
marty@carrborocitizen.com

ACCOUNTS PAYABLE/
RECEIVABLE
Anne Billings
Office Manager
919-942-2100 ext. 0
anne@carrborocitizen.com

Locally owned 
and operated


